
Web Accessibility



WHY A11Y?

• A11y benefits us all

• We've all used assistive technology

oeyeglasses

oescalators, elevators

• A11y gives equal access to everyone



WHY A11Y?

Digital Accessibility Working Group

oimprove the accessibility of Goucher’s 

digital spaces

omake sure our digital properties pass 

legal requirements (WCAG)



• A11y = accessibility

• A11y is about equality

• Removing barriers that limit a person's access to 

web content

WHAT IS WEB ACCESSIBILITY (A11Y)?



WHAT IS WEB ACCESSIBILITY (A11Y)?

• images without alt-text

• links with non-descript text

• low color contrast and small fonts

• videos without captions, 
transcripts, or audio descriptions

• improperly structured headings

Common 

barriers:



1 in 4 (70 million) people in the U.S. have some type of disability

CDC.gov. (2022). Disability Impacts All of Us.

NCES.ed.gov (2019). Fast Facts.

21% of undergrad students reported having a disability

A11Y STATS –  U.S.

https://www.cdc.gov/disability-and-health/articles-documents/disability-impacts-all-of-us-infographic.html
https://nces.ed.gov/fastfacts/display.asp?id=60


• Auditory

• Cognitive

• Neurological

• Physical

• Speech

• Visual

• Situational

...and many others

ACCESSIBLE DESIGN HELPS EVERYONE



ACCESSIBLE 

DESIGN HELPS 

EVERYONE



• Web Content Accessibility Guidelines (WCAG)

• Developed by World Wide Web Consortium (W3C)

• Legally required to follow WCAG 2.1 AA

• 13 guidelines, organized under 4 principles

HOW DO WE MEASURE SUCCESS?



WCAG PRINCIPLES

• Perceivable

• Operable

• Understandable

• Robust



1. Images

2. Text

3. Links

4. Media

5. Visual design*

HOW YOU CAN AFFECT A11Y & CONFORMANCE



ACCESS THE 

WEB STYLE 

GUIDE:

from the CMS login 

screen

from the “Add-Ons” 

dropdown in the top 

navigation bar



• Single-sense content can only be 

sensed by one of the five senses 

• Images can only be seen

• Audio can only be heard

#1 - IMAGES



• Text can be seen, heard, and felt with braille

• Alternative text (alt-text) augments 

single-sense content

IMAGES & ALT-TEXT



• Alt-text is a textual substitute for images 

on the web

• Represents the content, function, and 

emotion of an image

IMAGES & ALT-TEXT



The alt-text field in 

the CMS is required.



The alt-text field 

automatically 

appears when 

adding images 

to Word. 



The alt-text field 

automatically 

appears when 

adding images 

to PowerPoint. 



Right-click on 

the image to 

add alt-text in 

Outlook. 





• Describes the who, what, where, when + emotion

• Context dependent

• Concise and descriptive

• Ends with a period

GOOD ALT-TEXT



• Avoid “Image of…”

• Leave alt-text blank for decorative images

• Do not use the image’s filename

• Avoid embedded text

• Be mindful of charts and graphs

• Avoid using AI

• When in doubt, email the web team!

IMPORTANT NOTES ABOUT ALT-TEXT



ALT-TEXT EXAMPLES

Bad:

“International students”

Good:

“A group of international students, 

standing on the Hyman Forum stage, 

excitedly holding flags of their home 

countries during the 2024 

International Festival.”



ALT-TEXT EXAMPLES

Bad:

“The LSC groundbreaking.”

Good:

“President Devereaux, along with local 

leaders, government officials, faculty, and 

alumni, wear hard hats and hold shovels as 

they officially break ground on the future 

site of The Judy C. Lewent Science Center.”



Web Style Guide – 

Images & Graphics page
goucher.edu/web-style-guide/images-and-graphics

RESOURCES

https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics
https://www.goucher.edu/web-style-guide/images-and-graphics


• Write simply and clearly

• Be concise

• Avoid able-assumptive language

• Create structure with headings

#2 –  TEXT



• people with autism

• non-native speakers

• people who are hurried or stressed

• people with dyslexia and other cognitive differences

WRITE SIMPLY & CLEARLY

Simple and clear language helps:



• 8th or 9th grade reading level

• Short sentences and simple tenses

• Short blocks of text

• Use the Hemingway Editor to check text

WRITE SIMPLY & CLEARLY

https://hemingwayapp.com/




BE CONCISE

CPP: In the event of a vehicular collision, a company assigned 

representative will seek to ascertain the extent and cause of 

damages to property belonging to all parties involved. Once our 

representative obtains information that allows us to understand 

the causality, we may or may not assign appropriate monetary 

compensation. The resulting decision may occasion one of the 

following options: the claim is not approved and is assigned a 

rejected status, the status of the claim is ambiguous and will 

require additional information before further processing can 

occur, the claim is partially approved and reduced payment is 

assigned and issued, or claim is fully approved, and total claim 

payment is assigned and issued.

Claims Processing Procedure (CPP): If you have a car 

accident, our agent will investigate. Findings will determine 

any claim payment.

This could result in:

• Approved claim - full payment

• Partially approved claim - reduced payment

• Undetermined claim - more information needed

• Rejected claim - no payment

Unnecessarily Complex Easier to Understand

https://www.w3.org/WAI/tips/writing/

https://www.w3.org/WAI/tips/writing/


• Avoid describing something by the way it looks

“the blue button”

“the right side”

• Be mindful of verbs that assume ability

“click the button”

AVOID ABLE-ASSUMPTIVE LANGUAGE



If you need to highlight a resource, include a text link

AVOID ABLE-ASSUMPTIVE LANGUAGE

Bad: 

“Click the link on the right for information about Financial Aid.”

Good: 
“For more information, visit the Financial Aid page.”

http://www.goucher.edu/financial-aid


• Headings clearly describe section content

• Provide an outline of the page

• Make it easy to scan a page for relevant info

CREATE STRUCTURE WITH HEADINGS



• Assistive tech perceives page structure through headings

• Heading levels reflect relationships between sections

• Six levels, H1 to H6

• Used for page exploration and navigation 

CREATE STRUCTURE WITH HEADINGS



• Never skip a level

• H1 – page title, one per page, assigned by web team

• H2 – subheading of H1

• H3 – subheading of H2

• H4 – subheading of H3

…and so on

CREATE STRUCTURE WITH HEADINGS







Web Style Guide – Text & Headings page
goucher.edu/web-style-guide/text-and-headings

Writing Style Guide
goucher.edu/office-of-communications/documents/Goucher-
College-Writing-Style-Guide.pdf

RESOURCES

https://www.goucher.edu/web-style-guide/text-and-headings
https://www.goucher.edu/web-style-guide/text-and-headings
https://www.goucher.edu/web-style-guide/text-and-headings
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https://www.goucher.edu/web-style-guide/text-and-headings
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https://www.goucher.edu/office-of-communications/documents/Goucher-College-Writing-Style-Guide.pdf
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https://www.goucher.edu/office-of-communications/documents/Goucher-College-Writing-Style-Guide.pdf
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https://www.goucher.edu/office-of-communications/documents/Goucher-College-Writing-Style-Guide.pdf


Avoid non-descript text:

#3 –  LINKS

• “Read more”

• “Click here”

• “Learn more”



AVOID 

NON-DESCRIPTIVE 

TEXT



AVOID 

NON-DESCRIPTIVE 

TEXT



US E

DESC RIPTIVE

L INK TEXT



US E

DESC RIPTIVE

L INK TEXT



• Announce non-standard behavior:

Internship Policy (PDF)

Submit a project request form (opens in a new tab).

• Avoid linking URLs:

Bad: https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner

Good: Jewell Robinson Dinner

ADDITIONAL LINK BEST PRACTICES

https://www.goucher.edu/policies/documents/Internship-Policy.pdf
https://blogs.goucher.edu/projectform/
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner
https://www.goucher.edu/alumni/events-and-programs/jewell-robinson-dinner


Web Style Guide – Creating Web 
Links page
goucher.edu/web-style-guide/links

RESOURCES

https://www.goucher.edu/web-style-guide/links
https://www.goucher.edu/web-style-guide/links
https://www.goucher.edu/web-style-guide/links
https://www.goucher.edu/web-style-guide/links
https://www.goucher.edu/web-style-guide/links


• Captions and transcripts are used by people of all 

abilities

• Captions are required for all videos

• The web team will include captions to all videos 

added to goucher.edu

• Email the web team if you need help

#4 –  MEDIA



• Not inherently accessible

• Always need additional remediation and testing

• Add content to webpages instead

PDFs



• Goucher.edu visual design is set by the CMS 

• Consider visual a11y outside the CMS:

oemails

opresentations

ohandouts

#5 –  VISUAL DESIGN



• Choose colors with enough contrast:

4.5:1 for normal text

3:1 for large text (18 point, or 14 point bold)

• Use a contrast checker like Who Can Use

COLOR CONTRAST

https://www.whocanuse.com/?bg=663399&fg=ffffff&fs=16&fw=
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5 areas where  you can affect a11y:

• Images

• Text

• Links

• Media

• Visual design

A11Y BEST PRACTICES RECAP



• Writing for Web Accessibility – Introduces some basic considerations to help 

you get started writing accessible web content

• Alt-texts: The Ultimate Guide – Everything you need to know about alt-text

• The Hemingway Editor – Assesses text content for reading level and more

• Who Can Use – Color contrast checker

ADDITIONAL RESOURCES –  CONTENT CREATION

https://www.w3.org/WAI/tips/writing/
https://www.w3.org/WAI/tips/writing/
https://axesslab.com/alt-texts/
https://axesslab.com/alt-texts/
https://axesslab.com/alt-texts/
https://axesslab.com/alt-texts/
https://hemingwayapp.com/
https://hemingwayapp.com/
https://www.whocanuse.com/?bg=663696&fg=ffffff&fs=16&fw=
https://www.whocanuse.com/?bg=663696&fg=ffffff&fs=16&fw=


• Lakshmi’s story – screen reader user, alt-text in work presentations

• Sophie’s story – text, plain language, short paragraphs, reading level

• Lexie’s story – color contrast, not relying solely on color for meaning

• Dhruv’s story – media captions, text, plain language, short paragraphs, reading level

• Web A11y Perspectives (video, 7mins) – impact of a11y and the benefits for everyone in 

a variety of situations

• Bing-O Bakery: Headings Landmarks and Tabs (video) - a great animated video to learn 

how someone using a screen reader may navigate a page using headings and links

• How a Screen Reader User Surfs the Web (video)  - a fantastic demonstration by Leoni 

Watson on how she uses a screen reader

ADDITIONAL RESOURCES –  
STORIES OF WEB USERS

https://www.w3.org/WAI/people-use-web/user-stories/story-three/
https://www.w3.org/WAI/people-use-web/user-stories/story-three/
https://www.w3.org/WAI/people-use-web/user-stories/story-five/
https://www.w3.org/WAI/people-use-web/user-stories/story-five/
https://www.w3.org/WAI/people-use-web/user-stories/story-four/
https://www.w3.org/WAI/people-use-web/user-stories/story-four/
https://www.w3.org/WAI/people-use-web/user-stories/story-six/
https://www.w3.org/WAI/people-use-web/user-stories/story-six/
https://www.youtube.com/watch?v=3f31oufqFSM
https://www.youtube.com/watch?v=3f31oufqFSM
https://www.youtube.com/watch?v=HE2R86EZPMA
https://www.youtube.com/watch?v=HE2R86EZPMA
https://www.youtube.com/watch?v=HE2R86EZPMA
https://www.youtube.com/watch?v=HE2R86EZPMA
https://youtu.be/OUDV1gqs9GA?si=b15fWtXodn4oikCg&t=186
https://youtu.be/OUDV1gqs9GA?si=b15fWtXodn4oikCg&t=186
https://youtu.be/OUDV1gqs9GA?si=b15fWtXodn4oikCg&t=186


Goucher Web Style Guide – The official style guide of the Goucher 

College website

Goucher Writing Style Guide – Provides Goucher-specific formatting 

and conventions

GOUCHER RESOURCES

https://www.goucher.edu/web-style-guide/
https://www.goucher.edu/office-of-communications/documents/Goucher-College-Writing-Style-Guide.pdf


Thank you!
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